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5. Drive safely and carefully. 
This may sound like a no-brain-
er but many people don’t realize 
that driving safely is very im-
portant. Not only for your gen-
eral health and well being but 
for your pocket book. Simply 
put, insurance companies love 
safe drivers and reward them 
with the best rates. They also 
penalize those that file exces-
sive claims. Therefore do your 
best to avoid accident claims at 
all costs. 

6. Don’t drive too much. Anoth-
er way to lower your premiums 
is to simply not drive your car 
much. For instance, if you only 
drive recreationally and not to 
and from work, you may be en-

titled to a certain reduction in 
insurance premiums. 

7. Request applicable discounts. 
Just like there are safe driver 
discounts, there are also AAA, 
student discounts, anti-theft 
device discounts, multi family, 
and multi policy discounts, etc. 
You simply have to be willing 
to request discounts. To do so, 
contact your insurance compa-
ny and ask them if you’re enti-
tled. 

8. Negotiate to get best deal. 
Another way to get your insur-
ance reduced is to negotiate. If 
you have written quotes from 
another insurance company 
then take it to your existing in-

surer and see if they would be 
wiling to match it. Many times 
they are willing to “make a 
deal” in order to avoid you go-
ing elsewhere for your insur-
ance needs. 

9. Consider moving. Insurance 
companies base their rates on 
level of crime in your neighbor-
hood. Therefore it is likely that 
you may be charged less money 
if you live in what is considered 
a “safer neighborhood” than 
one that is not. 

10. Consider changing jobs. 
Insurance companies consider 
certain professions riskier than 
others. For example, taxi drivers 
pay more insurance than other 
professionals and so do pizza 
delivery personnel. One way to 
save money is to not work in a 
field insurance companies con-
sider risky. 
In conclusion, you can save 
money on your car insurance. 
You just have to be diligent in 
finding best insurance compa-
ny, buy the right car, increase 
your deductible, protect your 
car, drive safely, don’t drive 
too much, request applicable 
discounts, negotiate to get best 
deal, and consider moving and 
changing jobs. If you do this, 
you’ll not only receive the best 
deal on your car insurance but 
you’ll have peace of mind in 
knowing that you did what was 
best for you and your family.
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Save Your Money
Car Insurance Secrets Revealed!

Let’s face it. With the ris-
ing cost of living, we’re all 

trying to save a buck. Whether 
we shop at discount stores, eat 
out less or simply don’t spend 
as much, there are tons of ways 
that we can save money. In this 
article, we will talk about how 
you can save money on car in-
surance. 

It is an article that specifically 
addresses ways that you can 
save money with any insur-
ance company. So, without fur-
ther adieu, let’s discuss several 
ways that you can save money 
on your car insurance.

1. Research to find the best 
insurance company. First and 
foremost, you have to be will-
ing to research to find the best 
deals. The best deals aren’t out 
there saying, “hey choose me.” 
Instead, you have to be will-
ing to shop around for the best 
deal. This means getting on the 
phone and calling companies 
that you’re interested in doing 
business with or conducting 
price comparisons online. Ei-
ther way, you have to be willing 
to put in the necessary effort to 
receive the golden egg. 

2. Buy the right car. Buying the 
right car can save you a ton of 
money on your car insurance. 
This is because some cars (ex. 
sport cars and luxury cars)are 
stolen more than others and 
insurance companies have to 
charge more money for insur-
ance to cover them. Therefore, 
if you purchase insurance for a 
lower profile car you won’t be 
charged more. 

3. Increase your deductible. If 
you’re like most folks, you have 
a really low deductible on your 
car insurance policy. Although 
this is good for the insurance 
policy, it is bad for you because 
that deductible although cost-

ing you less upfront, it is cost-
ing you big money in the long 
haul. Therefore, you can save 
yourself a ton of money if you 
simply raise that deductible and 
your premium will be increased. 
Before you do however, make 
sure that you can actually afford 
to pay the new deductible. 

4. Protect your car. Another way 
to save money is to install anti-
theft devices and to keep your 
car in a garage. According to 
John Bailey, a retired insurance 
salesman, “Insurance compa-
nies truly respect and admire 
customers who protect their cars 
from thieves and environmental 
elements. To show their appre-
ciation, insurance companies 
reward valuable customers with 
lower rates and tend to honor 
their legitimate claims.” There-
fore, make sure that you inform 
your insurance company of any 
alarm systems or fact that you’ll 
be keeping your car inside your 
garage. 

Spring 2010 Issue 6
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Fire, flood, natural disaster-
these are the things home-

owners fear the most. Whether 
you’ve just moved into a home, 
you’ve been in residence for 
many years, or you’re renting a 
place, picking up the pieces and 
starting over can be overwhelm-
ing. You can make the process 
much less confusing and frus-
trating if you have a home con-
tents list to give your insurance 
company. 

What is a home contents 
list? 

A home contents list is just that-a 
record of all the things in your 
home that need to be replaced 
in the event of a disaster. Even 
though you’re in your home day 
in and day out, when you need 
to recall the exact contents and 
their worth, you’re probably 
going to miss something. Make 
a list before you need it and you 
won’t forget anything.

How do you make a list? 

There are many ways to get start-
ed creating a home contents list. 
If you’re just starting out with a 
home, now is the time to begin 
recording purchases. Keep all 
of your receipts for electronics 

furnishings and other big-ticket 
items. Create a list or database 
to keep information organized. 
You can even use copies of your 
wedding registry to help cata-
logue your home’s contents. 
If you’ve been in your home for 
many years, creating a home 
content list may seem very con-
fusing. You’ve spent years ac-
cumulating goods-how can you 
catalogue it all? Start simply by 
doing a walk-through of your 
home with a video recorder or 
voice recorder. Talk about the 
items you see, record the brand 
names (and the model/serial 
numbers, which are very handy 
if items are ever stolen). Try to 
remember when you purchased 
things. Don’t forget to look in 
the garage, in closets and draw-
ers! You can also take photos of 
items. Having this sort of record 
will help your insurance agent 
to pin down costs and values for 
replacement. 

After you’ve done a walk-
through, sit down at the 

computer or use a pad of paper 
and create a written inventory. 
Do a search through your files 
for receipts and other paper-
work to help you find values 
for items. One website, www.
knowyourstuff.org, has a free 
program you can download 
to help you keep track of your 
home inventory, as well as cal-
culate how much home or rent-
er’s insurance you’ll need to 
cover your goods. 

• A note on big value items: 
Some items actually gain value 
over the years. Antiques, furs, 
jewelry and artwork are all 
items that are important to cata-
logue and keep track of values. 
Depending on the item and val-
ue, you may want to talk with 
your insurance agent about in-
suring them separately, to make 
sure you get the full value in the 
event of a disaster. 

Home Contents Insurance
Do You Need a Home Contents List? 
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Today’s mobile phones range 
from inexpensive, dispos-

able phones to high-priced 
Smartphones and iPhones. No 
matter what kind of cell phone 
you have, losing your cell phone 
can cost you—whether it’s in 
minutes or inconvenience. A 
relatively new product, mobile 
phone insurance offers to off-
set the cost of cell phone loss, 
theft, damage, and sometimes 
mechanical failure. 

What is Mobile Phone In-
surance?
Cell phone insurance operates 
much like other types of insur-
ance. For a monthly fee, you 
have coverage should your cell 
phone become inoperable. This 
means that most mobile phone 
insurance companies offer a re-
ward amount for their custom-
ers should their cell phones be 
lost, stolen, or damaged. The 
amount of the reward depends 
on both the insurance com-
pany and the type of coverage 
selected. Some companies al-
low customers to choose from 
plans with different coverage 
amounts. For instance, some in-
surance companies offer plans 
for smartphones and iPhone in-
surance that cost more, but offer 
higher rewards. Because smart-

phones and iPhones tend to cost 
more to repair or replace, this 
arrangement is logical.
Another important component 
of mobile phone insurance is 
the fact that it covers the cost of 
unauthorized calls, purchases, 
and plan cancellation, in some 
cases. If your phone is lost or 
stolen, an unauthorized user can 
accrue thousands of dollars of 
charges in 
just a few 
hours. If 
you have 
cell phone 
insurance, 
you are 
genera l ly 
p r o t e c t e d 
from hav-
ing to cover 
these costs.
What Does 
Mobile Phone 
I n s u r a n c e 
Cost
Cell phone in-
surance typical-
ly costs less than 
$20 per month, 

depending on the plan and the 
types of coverage. Some plans 
allow you to add additional cov-
erage, such accessory insurance 
and extended warranties. These 
options will figure into the cost 
of your plan and will generally 
mean you pay a higher monthly 
rate. 

Do I Need Mobile Phone In-
surance? 
The answer depends on how 

often you use your phone, 
what kind of phone you 
have, and whether or not 
you plan on losing your 
phone. Of course, no one 
plans on losing his or her 
phone. Even if you have 
a phone that is worth 
very little, if can still 
end up costing you 
thousands if it is sto-
len. For this reason, 
anyone who has a 
cell phone is a can-
didate for cell phone 
insurance and will 
be able to benefit 
from cell phone 
insurance if his or 
her phone is sto-
len.

Mobile Phone
 Insurance: Is it Worth the Cost?
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What typically does 
a farmer insurance 
policy cover?

A standard farmer insur-

ance policy is normally very 

comprehensive. Liability and 

medical expenses from any 

incident that arises from the 

farm is covered. This covers 

all your employees as well as 

any visitors or contractors to 

your farm. Theft of property 

and property damage caused 

by fire, adverse weather and 

vandalism is covered. Prop-

erty generally includes any 

farm buildings, equipment 

and crops. 

What typically does 
a farmer insurance 
policy not cover?

A basic farmer insurance 

plan typically does not cover, 

damage to personal property 

of any employee working on 

the farm; loss of crops or live-

stock through accidents or 

damage caused by other ani-

mals; and damage to crops 

that have not been sprayed 

by insecticide are rarely cov-

ered. In farming there are so 

many eventualities that may 

occur you should check with 

your insurer if you are cov-

ered for events that are com-

mon to your particular farm.

Additional insurance 
products that policy 
holders might take 
out in this area

As farms are very particu-

lar operations, other basic 

insurance policies are nor-

mally voided in the context 

of a farm. Standard home, 

contents, even health poli-

cies are inadequate for farm-

ers as farmers fall into a 

much higher risk category 

than the average citizen. If 

you require further cover-

age, look for it within your 

farmer insurance policy and 

not through an additional 

policy.

Additional coverage for a 

farmer insurance policy

Even though a standard farm 

insurance policy is quite com-

prehensive you need to see 

what exclusions exist. These 

exclusions can end up cost-

ing you a lot of money. You 

may find that farm equip-

ment is covered but specific 

items such as guns, vehicles 

above a certain value and 

custom farming equipment 

are not covered. 

What will farmer 
insurance typically 
cost?

Farmer insurance is usu-

ally a percentage of your to-

tal insured cover. The size 

of the percentage is wholly 

dependant on the risk fac-

tors the insurance company 

believes to be true for your 

farmer. Typically, farmer 

insurance can demand a pre-

mium of up to 7% of the total 

cover. The exact percentages 

are determined by the exact 

level of coverage and the in-

surer you choose to go with. 

Some premiums can be vast-

ly reduced if you have taken 

steps to minimize the insur-

ance companies exposure 

or have a risk management 

plan in place.
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Draw a detailed diagram of 

the accident which includes 

a picture of both cars before, 

during, and after the acci-

dent. In addition, if you no-

tice any skid marks, lights, 

stop signs, etc., make sure 

that you include them as 

well. Lastly, if you have a 

camera or picture phone, 

make sure that you take 

photographs because these 

may be used as evidence.

Next, take your time when 

filling out the police report. 

Be as accurate and truthful 

as you can and provide the 

police with all requested in-

formation. Write clearly and 

be as detailed as you possi-

bly can. 

In conclusion, no one wants 

to be involved in a car acci-

dent. However, if you are in-

volved in one, you don’t have 

to panic. Instead, you should 

remain calm and don’t drive 

away. Stay put, don’t admit 

fault, move away from in-

coming traffic, evaluate your 

passengers, warn other mo-

torists, report the accident, 

contact insurance company, 

exchange vital information, 

draw a detailed diagram and 

fill out a police report. By do-

ing this, you’ll improve upon 

Owning, running and 

managing a farm is a 

risky business. There are so 

many issues that could arise 

in farming from loss of crops 

to loss of livestock, damage 

to buildings and equipment, 

liability insurance, loss of 

earnings through weather, 

that no standard insurance 

policy can cover a farm ade-

quately. This is why farmers 

require farmer insurance. 

Farmer insurance takes into 

account the difference in 

each farm and the needs of 

each farmer and provides a 

comprehensive policy that 

allows a farm to operate ef-

ficiently without having to 

divert much needed funds to 

repairs, medical costs or le-

gal costs. Crop farms, river 

farming, ranches and any 

other style of farm can re-

ceive farmer insurance.

Who is a potential 
candidate for farmer 
insurance? 

Any primary industry pro-

fessional that owns land that 

relies on income from crops 

and livestock can be covered 

by farmer insurance. An en-

tire year’s production can 

be devastated by one single 

event.

9 - Draw a detailed dia-
gram

10 - Fill out a police 
report

a very difficult situation and 

provide invaluable aid when 

it is needed the most.

Farmer Insurance 
Explained

Spring 2010 Issue 6
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pany to report the claim. 

Many policies require this 

step to approve of your claim 

and may deny it if you don’t 

call in a timely manner. 

When you talk to your claim 

representative, be prepared 

to give them detailed infor-

mation about the accident. 

. If your car is located in a 

high traffic area, you should 

move out of the loop of up-

coming traffic. By moving 

your car, you may be able to 

avoid another accident. The 

only exception to this is if 

your car is so badly damaged 

that it can’t be moved. If that 

is the case, simply leave it 

where it is until you have as-

sistance. 

Warn other motorists that 

the accident has occurred. 

This can be accomplished by 

placing emergency flares on 

the road or turning on your 

car’s hazard lights. Another 

option is to lift the car’s en-

gine. This will signal to other 

motorist to steer clear of your 

car and the accident site. 
Exchange vital informa-

tion with the other driver. 

Make sure that you obtain 

their name, address, phone 

number, date of birth, driv-

er’s license numbers of all 

drivers and witnesses, insur-

ance company information 

and policy numbers. Also jot 

down the make of their car, 

year, model, V.I.N. number, 

license plate and sticker ex-

piration date. Lastly, write 

down any names and ad-

dresses of all witnesses and 

the name and badge number 

of any officers.

Contact the police immedi-

ately to report the accident. 

When you reach them, re-

main calm and speak clear-

ly. Tell them exactly where 

you’re located so that they 

can find you. They’ll likely 

inform you whether they’ll 

be sending an officer or 

whether you’ll be required to 

meet them at the station to 

file a police report 

Check to see if anyone needs 

medical attention. If they do, 

seek medical assistance im-

mediately by calling 911 if in 

the USA or 000 in Australia 

(use your common sense if 

outside these countries and 

look up the emergency con-

tact number). Explain the 

situation and give the exact 

location of the accident. Act 

quickly and calmly because 

you have no time to waste. 

Time is of the essence in get-

ting the required care for the 

injured person(s). If you’re 

trained in first aid then im-

plement medical procedures. 

Just remember to never 

move someone who is badly 

hurt (unless you believe that 

moving them might prevent 

further injuries).

3 - Move out of the way 5 - Warn other motor-
ists

8 - Exchange vital infor-
mation

6 - Report the accident

7 - Contact insurance 
company

4 - Check out your pas-
sengers

After you contact the police, 

contact your insurance com-
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Although we try diligent-

ly to avoid car accidents 

by driving defensively and 

know that it is much better 

not to get involved in an acci-

dent at all, you may be won-

dering, what exactly should 

I do if I’m ever involved in 

a car accident? Well, in this 

brief article, we will discuss 

the top 10 things that you 

should do if you’re ever in-

volved in a car accident. So, 

sit back, relax and get ready 

to learn! 

. First and foremost, remain 

calm and don’t keep going. 

Although you may be feeling 

tense, excited, upset or all 

three emotions, the absolute 

worse thing that you can 

do is flee. Yes, it might feel 

tempting to drive away but 

fleeing from the scene of the 

incident is never a good idea 

and may bring harsh pen-

alties. Instead, you should 

remain where you are, stay 

calm and by all means, DO 

NOT FREAK OUT. By main-

taining a calm and focused 

demeanor, you’ll remain in 

control and will be able to 

provide key information.

Even if you believe that the 

accident was your fault, you 

should never, ever admit 

fault to anyone other than 

your insurance agent or your 

lawyer. Never discuss your 

feelings with the other in-

volved party and never agree 

to pay for any damages. In-

stead, don’t discuss it at all 

and remember that anything 

you say can and will most 

likely be utilized against you. 

1 - Remain calm and 
stay put

2 - Don’t admit fault

Tips For What to Do In Case of

a Car Accident10
According to Angela Payton, 

an attorney with Angela 

Payton’s Law Office, “Many 

people wrongly admit fault 

because they get so caught 

up in the emotions of being 

in an accident that they blurt 

out fault without thinking or 

evaluating the facts. They 

get caught up in the mo-

ment and don’t have time 

to process the incident. As a 

result, they end up making 

an untrue statement based 

off emotions that adversely 

affects their case. Instead, 

they should take some time 

to evaluate the facts, discuss 

the issue with their attorney 

and then make a fault based 

determination.”
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